
A study of consumer motivations
regarding buying fashion online.

ASOS UK CASE STUDY
by Lucia-Marina Ilinca

Submission date: 20-Dec-2019 03:26AM (UTC+0000)
Submission ID: 116914658
File name: 5031_Lucia-
Marina_Ilinca_A_study_of_consumer_motivations_regarding_buying_fashion_online._ASOS_UK_CASE_STUDY_70787_117337407.docx
(35.21K)
Word count: 3570
Character count: 20390









1

2



3



4

5 6



7



8

9

10





11















37%
SIMILARITY INDEX

30%
INTERNET SOURCES

13%
PUBLICATIONS

35%
STUDENT PAPERS

1 11%

2 4%

3 3%

4 3%

5 2%

6 1%

7 1%

8 1%

9 1%

10 1%

A study of consumer motivations regarding buying fashion online.
ASOS UK CASE STUDY
ORIGINALITY REPORT

PRIMARY SOURCES

www.research.manchester.ac.uk
Internet Source

Submitted to The University of Manchester
Student Paper

Submitted to Roehampton University
Student Paper

Submitted to University of Plymouth
Student Paper

bura.brunel.ac.uk
Internet Source

Submitted to London Metropolitan University
Student Paper

Submitted to Nottingham Trent University
Student Paper

Submitted to Bolton Institute of Higher
Education
Student Paper

International Journal of Retail & Distribution
Management, Volume 42, Issue 1 (2013-12-14)
Publication

Submitted to University of Melbourne
Student Paper



11 1%

12 1%

13 1%

14 1%

15 1%

16 1%

17 <1%

18 <1%

19 <1%

20 <1%

21 <1%

22 <1%

23 <1%

24 <1%

Submitted to University of East London
Student Paper

Submitted to Napier University
Student Paper

lib.hut.fi
Internet Source

Submitted to University of Southampton
Student Paper

docshare.tips
Internet Source

Submitted to Massey University
Student Paper

Submitted to Birkbeck College
Student Paper

kb.psu.ac.th
Internet Source

www.locusassignments.com
Internet Source

dspace.lboro.ac.uk
Internet Source

Submitted to University of Portsmouth
Student Paper

www.tx.ncsu.edu
Internet Source

Submitted to University of Kent at Canterbury
Student Paper

Submitted to Monash University
Student Paper



25 <1%

26 <1%

27 <1%

28 <1%

29 <1%

30 <1%

31 <1%

32 <1%

Exclude quotes Off

Exclude bibliography Off

Exclude matches Off

www.tucs.fi:8080
Internet Source

www.slideshare.net
Internet Source

Submitted to University of Stirling
Student Paper

issuu.com
Internet Source

Submitted to Middlesex University
Student Paper

www.personeel.unimaas.nl
Internet Source

Stavros P. Kalafatis, Michael Pollard, Robert
East, Markos H. Tsogas. "Green marketing and
Ajzen’s theory of planned behaviour: a cross‐
market examination", Journal of Consumer
Marketing, 1999
Publication

Submitted to Victoria University
Student Paper



FINAL GRADE

53/100

A study of consumer motivations regarding buying fashion online.
ASOS UK CASE STUDY
GRADEMARK REPORT

GENERAL COMMENTS

Instructor

Theoretical background

Just sufficient use of relevant sources.

Lack of focus on research question. Greater use of up
to date sources needed

The relevance of the research question/theoretical
background

Research question is made explicit, and an attempt to
embed it in the existing literature is made, however it is
not very clear what issue is being addressed (or its
importance is not clearly stated). 

Methodology

Methodology is not fully consistent with the research
question, and numerous doubts arise regarding how
the question will be addressed by the selected
methodology. The presented understanding of the
methodological issues is mostly inadequate. The
discussion of limitations and ethical issues is either too
brief or incomplete 

Structure/clarity of expression

Some points unclear. Most words correctly spelt.

Referencing 

Adequate but some omissions 

PAGE 1

PAGE 2

PAGE 3

PAGE 4



Comment 1

A fair intro of issues relevant to the investigation

Comment 2

You should have at least one research objective linked to your selected organisation/brand

PAGE 5

Comment 3

Make use of more current sources

PAGE 6

Comment 4

Some very dated sources

Comment 5

Consider reviewing consumer buying behaviour model(s) too

Comment 6

More current sources should be used

PAGE 7

Comment 7

These might be too much! Are you planning to test all of these? How?

PAGE 8

Comment 8

17 years ago!

Comment 9

Why, in particular, may your study be important for your chosen orgn/brand?

Comment 10

Some of these could have been included within 'theoretical background'

PAGE 9

PAGE 10

Comment 11

Very general details were provided. More specific details would have added value: who would be the
population of interest, sample size, sampling technique, since the plan is to use questionnaire,
number of questions, type, administration of the questionnaire, pilot run etc



PAGE 11

PAGE 12

PAGE 13

PAGE 14

PAGE 15

PAGE 16



RUBRIC: MARKING GRID - FINAL

THEORY (20%)

90-100
(100)

80-89
(85)

70-79
(75)

60-69
(65)

50-59
(55)

40-49
(45)

30-39
(35)

20-29
(25)

0-19
(0)

RELEVANCE (40%)

90-100
(100)

80-89
(85)

70-79
(75)

60-69
(65)

50-59
(55)

40-49
(45)

30-39
(35)

20-29
(25)

0-19
(0)

52.50 / 100

55 / 100

Theoretical background

Impressive in scope and executed in highly creative manner. Excellent and critical grasp
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research. Critiques the relevance of the material drawn from extensive reading.
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A substantial elaboration of academic material underpinning the research question. Good
use of academic sources.
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Limited academic support for the research question. Some irrelevant material. Over-use
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The relevance of the research question (to society and to your discipline) and how it links with the theoretical
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of research.

Excellent and original research question very clearly embedded in the existing literature
and addressing a well defined issue of high importance.

Clear and original research question embedded in the existing literature and addressing a
well defined issue.
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addressing a well defined issue. There is room for improvement, however.
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made, however it is not very clear what issue is being addressed (or its importance is not
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Research question is not well embedded in the existing literature and does not address
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Research question is very unclear and it is disconnected from the literature.
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Impressive grasp of methodological issues, a flawless research plan.

Methodology is very consistent with the research question and the presented
understanding of the methodological issues (such as research paradigms, alignment
between methodology and methods chosen for the research) is excellent. Very clear and
concise discussion of limitations and ethical issues is present.

Methodology is consistent with the research question and the presented understanding of
the methodological issues (such as research paradigms, alignment between methodology
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Methodology is generally consistent with the research question, however certain aspects
of the link between them could have been better explained. The presented understanding
of the methodological issues is appropriate. Discussion of the limitations and ethical
issues is present.

Methodology is somewhat consistent with the research question, however there remain
question marks regarding how certain aspects of the question will be addressed by the
selected methodology. The presented understanding of the methodological issues is
mostly adequate, however with multiple areas for improvement. Some attempt at
discussing limitations and ethical issues.

Methodology is not fully consistent with the research question, and numerous doubts arise
regarding how the question will be addressed by the selected methodology. The
presented understanding of the methodological issues is mostly inadequate. The
discussion of limitations and ethical issues is either too brief or incomplete.

Methodology is not consistent with the research question, thus it is doubtful that the
question will be addressed by the selected methodology. The presented understanding of
the methodological issues is mostly inadequate. No attempt to discuss limitations and
ethical issues.

The methodological section is entirely confused and unclear.

No discussion of methodology
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Structure and clarity of expression. Referencing and bibliography

Impressive and consistent clarity of expression, flawless academic style.

Excellent. Almost flawless.

Fluent, clear. Correct use of terminology and English. Careful proofreading. Correctly cited
and listed.

Mostly clear. Very few grammatical or spelling errors. Minor flaws and omissions.

Some points unclear. Most words correctly spelt. Adequate but some omissions.

Many points unclear. Some misuse of words and grammatical errors. Careless proof
reading. Poor and incomplete.
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