[bookmark: _GoBack]New Market Analysis. Description Situational Analysis of an International Marketing Plan: You are required to develop a situational analysis for his or her international marketing plan. Students are expected to identify key models and appropriate theoretical frameworks to do this, and attach a critique of the models. You are to select an organisation which is looking to expand its business abroad. You are first expected to do some research on the organisation using SWOT analysis and other models you feel appropriate.
